eCommerce Analytics
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BUSINESS IMPACT

Based in Santa Monica California, Washington DC and Istanbul, OBASE is an information technology solution
provider, a software development company and a system integrator which is experienced in ‘Analytical
Solutions’ and ‘Scientific Retail Solutions’. OBASE is a leading and multi-award winning software solutions,
services and consulting company that has been serving Retail, Telecom, Transportation & Logistics, Finance,
Manufacturing, Government, and Pharmaceutical industries for over 27 years. With over 2 decades of market
focus and expertise, Obase is partner of Microstrategy with a rich team of talented consultants and certified
engineers. Obase supports its clients maximize the value of their data through tailored solutions and provides
“Pre-Packaged Business Intelligence Solutions” and “Scientific Retail” solutions built on MicroStrategy for
Retail, Telco and Airlines industries as one of the oldest MicroStrategy partner over 20+ years. The data model,
ETL, reports and dashboards are engineered to provide clients the best outcome and solutions, optimized for

their organization.
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A Brand New Perspective to
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Obase eCommerce Analytics solution is developed on streaming
data with predictive analytics capabilities, employing big data
principles and tools, marrying with MicroSirategy
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